“Thoughts on Creahivity

( hunch 1s creativity trying to fell you something.

(n arhist 1s not paid for his labor but for his vision. ~dames

MecNeill Whistler
(n 1dea 1s a feat of association. ~Robert Frost

(n 1mage . . . 1s not stmply a trademark, a design, a slogan or an
easily remembered picture. 11 1s a studiously crafted personality

profile of an mdividual, institution, corporation, product or service.

~Daniel Doorstn

(my achivity becomes creative when the doer cares about domq 1t

r{qh’r, or dm’nq 1t better. ~John Updike

61’(] 1deas are so hard to mcoqm’ze, ) Fr‘aqﬂe, so easy to kill. Don't
{'\orqejr that, all of you who don't have them. ~John €llioH, Jr.,

Creation comes before distribution — or there will be noﬂn’nq to
distribute. ~Cyn Rand

Creative minds have always been known to survive any kind of bad

tramning. ~Cnna Freud
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Creative without strateqy 1s called 'art. Creative with strateqy 1s
called 'advertising.’ ~Jef 1. Richards

CmaHv{h{ achieves 1ts meam’nq bq de]{vew'ng results.

Creativity can be described as letting qo of certamties. ~Gail
Sheehy

Creativity can solve almost any problem. “The creative act, the

defeat of habit bq or{q{na]{h{, overcomes everqﬂn’nq. ~Ge0rqe Lois

Creativity mvolves breaking out of established patterns 1 order to
look at Hn'ngs 1 a different way. ~Edward De DBomno

Creativity 1s a highfalutim word for the work 1 have to do between

now and Tuesday. ~Ray Kroc

CreaH«/{Jrq 1s a method of progress. Con{“ormﬂ'q . . . maintains the
status quo. ~Kimball Whles

Creativity 1s a type of learning process where the teacher and pupil

are located 1n the same tndividual. ~Crthur KRoestler

CreaHvﬂ'q 1s aﬂouﬂ'nq qourse]F to make mistakes. vt s knoun'nq
which ones to keep. ~Scott Gdams



CreaHvﬂ"q 1s {nveang, expeﬁ‘meanq, qrow{nq, Jra]ﬂ'ng Tisks,

breaking rules, making mistakes, and having fun. ~Mary Lou Cook

Creativity 1s ust conneching things. When you ask creative people
how they did something they feel a Iitfle quilty because they didn't
T‘eaﬂq do 1t, Hw,q ]'USJr saw someﬂn'ng. 1+ seemed obvious to them
after a while. That's because they were able to connect expertences
they've had and synthesize new things. (ind the reason they were
able to do that was that they've had more experiences or they have
thought more about their experiences than other people. ~Steve Jobs

Creativity 1s more tmportant than knowledge. ~CTbert Einsten

CreaH\/{hl 1s not the anh’nq of a Hﬂ'nq, but the ma]fu’nq someﬂﬂ'nq
out of 1t after 1t 1s found. ~Jdames Russell Lowell

CreaHvﬂ'q 1s p{erc{nq the mundane to find the marvelous. ~OAill
Moyers

Creativity 1s the power to connect the seemingly unconmected.
~William Plomer

CreaH«/H'q 1s the sudden cessation of stupidity. ~Edwim Land

CreaH«/{hl 1s to think more efficiently. ~Pierre Reverdy



Creativity often consists of merely turning up what 1s already

there. Did you know that right and left shoes were thought up only a
Titfle more than a century aqo? ~Dernice F1tz-Gibbon

CreaH«/{hl varies fnverge]q with the number of cooks Tnvolved n

the broth. ~Dernice Fitz-Gibbon

Creativity, as has been satd, consists largely of rearranging what
we know 1n order to find out what we do not know. Hence, to think
creaHve]q, we must be able to look afresh at what we nor‘maﬂq take
for granted. ~George Kneller

Cuﬂ'osﬂ'q about Tife 1 all of 1ts aspects, 1 think, 1s shll the secret of
great creative people. ~Leo BurnetH

Gverq creative act draws on the past whether 1t prefends to or not.
T draws on what 1+ knows. There 1s no such Hﬂ'nq, reaﬂq, as a

creative act 1n a vacuum. ~Gda Louise Huxtable

Cvery creator painfully experiences the chasm between his mner

’V'fS'I’OTI an(] 'H'S U]H‘majre Q’X'PT‘QSS'IIOT]. ~] saac Q{nqer

Good artists borrow; great arhists steal. ~Salvador Dah

Good design makes people want to read. 11 1s the essential means to
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that qoal, not the end.

Good design should make thought visible and vision thoughtful.

Great desfgn beq{ns with qreat quesHons.

1 1+ doesn't sell, 1+ 1sn't creative. ~David Oqﬂ«/q

1fyou are wm’an about baloney, don't try to make 1t Cornish Hen,
because that 1s the worst kind of baloney there 1s. Just make 1t
darned qood baloney. ~Leo Durnett

In cmaan, the only hard Hﬂ'nq 1s to beqfn: a qrass blade's no easier

to make than an oak. ~dames Russell Lowell

1+ takes vision and courage fo create — 1t takes farth and courage fo

'PT‘O’VQ. ~Owen D _[/IOU'I'Iq

H's not that the creative act and the critical act are stmultaneous.

1t's more like you blurt something out and then analyze 1. ~Robert
Motherwell

Much of the messy advertising you see today 1s the product of
committees. Commitees can eriheize advertisements, but they

should never be allowed to create them. ~David Oqilvy



My curiosthy 1s my creativity on the way to discovery.
Our ob 1s to bring the dead facts to life. ~William Bernbach

Deop]e who do not break ﬂn’ngs first will never learn to create

anything. ~F:ﬂ1'p1'no Proverb

percepHon. Desire. Doth are {mpor’ranjr, but they qo nowhere

without a third component of creativity — Hard Work. ~Frank
Kender

Responsibility 1s what awatts outside the €den of Creativity

~N ad{ne C?OT‘(]'IITTIQT‘

“Take advantage of the ambiquity 1 the world. Look at something
and think what else 1t m{qH be. ~Qoqer von QOech

“The creative person wants to be a know-1t-all. He wants to know
about all kinds of things: ancient history, nineteenth-century
mathematics, and current manu{:aci"um'nq techniques, flower
arranging, and hoq futures. Decause he never knows when these
1deas might come together to form a new 1dea. 1+ may happen s1x

minutes later or six months, or six years down the road. But he has

fatth that 1t will happen. ~Carl Uiy

“The creative urge 1s the demon that will not accept anything second

rate. ~(ignes De Mille



“The qood 1deas are all hammered out 1 agony by mdividuals — not

spewed out by qroups. ~Charles Drowder

“The human mind cannot create anqﬂﬂ'nq. 1+ produces noﬂn'nq until
haw’nq been fertilized by expew’ence and meditation; 1ts acquisttions

are the germs of 1ts production. ~George-Liouts Leclerc de Duffon
“The more you reason the less you create. ~Raymond Chandler

“The person who can combine frames of reference and draw
connections between ostensibly unrelated points of view 1s Tikely to

be the one who makes the creative bmakﬂwouqh. ~Denise
Shekerjian

The purpose of ad«/erHs{nq: “To create enerqy out of facts and

words . . . to shir destre and 1mpel action. ~HK. McCann

“The secret of all effective origimality 1 advertising 1s not the
creation of new and Jr‘r{ckq words and p{ci"ures, but one of pquan

familiar words and pfcfures 1mto new re]aHong}ﬁpg. ~Lieo BurneH

“The secret to creativity 1s knowing how fo hide your sources.

~(Tbert Einstein



“The things we fear most in orqanizations — fluctuations,

d{si'urbances, and {mba]ances — are 'H]Q pm"marq sources 01{'\

creativity. ~Margaret J. Wheatley

“There 1s a correlation between the creative and the screwball. So we

must suffer the screwball qladly. ~K1’nqman Brewster, Jdr.

“Think before you speak 1s erthicism's moto; speak before you think
creation’s. ~€. M. Forster

“To swear off making a mistake 1s very easy. (1 you have to do 1s

swear off having 1deas. ~Leo BurneH

True creaHvﬂ'q often starts where ]anquaqe ends. ~Orthur

Koestler

WWhatever creaHvH'q 1s, 1t 1s 1n part a solution to a problem. ~Drian

(ldiss

—l/'O'LI cannmL (]Q'PQT](] on your eyes ’LU-I'IQTI your {maq{naHon 'IIS Oll+ O'F

focus. ~Mark “Twain



